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My Speaker Profile 

 

Thanks for joining Speaker Services! This intake form gives us the info we need to make your profile 
shine. Most important, it’s designed to help you answer the three questions event planners ask most: 

“What specifically will you do for my group? 

“How will you do it?”  

“What will my audience take away from your talk that they can use now?  

If you have a profile that answers these questions, just cut and paste it into the My Speaker Profile 
box on page 7. If you’re creating your profile for the first time, or revising it, this form gives you 
examples that will help.  

 

When you’ve completed this intake form, please send it back as an attachment to: 
info@SpeakerServices.com. Thanks! 

If you get stuck, call us. We’re here to help! 310-512-7779 

BEFORE YOU BEGIN…  

Save this form as a file on your computer.  

Don’t fill it out from your desktop or browser, or your information may not be saved!  

TIP: Think: class catalog. Ever read a class description that’s so compelling you rush to sign up? That’s 
because it tells you exactly what skills you’ll learn and how your life will change as a result. Event planners 
want the same thing from a speaker.  

© 2017 Speaker Services 

mailto:info@SpeakerServices.com


 

SpeakerServices.com  310.512.7779  2  

 

BASIC INFO 

Name:   ______________________________________________________________________________________________________  

Phone:   ______________________________________________________________________________________________________  

E-mail:  ______________________________________________________________________________________________________  

Website:  ______________________________________________________________________________________________________  

Blog:  ______________________________________________________________________________________________________  

Media Kit:   ______________________________________________________________________________________________________   

Featured Video (must link to YouTube or Vimeo):  

 ____________________________________________________________________________________________________________________  

We can embed your best video in your profile, but it must link to YouTube or Vimeo. (Call us if you 
need a referral to someone who can do that.) 

We’ll include links to 1-3 additional videos, if you have them. See SOCIAL MEDIA (next page). 

Speaker Sheet (optional):  ______________________________________________________________________________________  

 ____________________________________________________________________________________________________________________  

Go to your Speaker Sheet (also called a one-sheet), if it’s on the web, and copy the URL that appears in 
your browser. If it’s not online, send the PDF version to info@SpeakerServices.com. 

You’ll be cutting and pasting links to websites in the BASIC INFO and 

SOCIAL MEDIA sections below. Here’s how to find the link you need…  

1. Go to the place where the link you want exists on the web. For example, your Facebook, 
Twitter, or LinkedIn page; your video on YouTube or Vimeo; the page for your book on 
Amazon. (If you want people to know you have more than one book, go to your author page 
on Amazon. It shows all your books.) 

2. Copy the URL (web address) that appears in your browser. 

3. Paste it into the blank space on this form.  

Call us if you need help! 

mailto:info@SpeakerServices.com
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SOCIAL MEDIA  

Facebook:  ________________________________________________________________________________________________________   

Twitter:  ________________________________________________________________________________________________________  

LinkedIn:  ________________________________________________________________________________________________________  

Instagram:  ________________________________________________________________________________________________________  

We can post 1-3 additional links to videos of you speaking or being interviewed. These videos don’t 
have to be on YouTube or Vimeo. They can be anywhere on the web.  

Video 1:  ________________________________________________________________________________________________________  

Video 2:   ________________________________________________________________________________________________________  

Video 3:  ________________________________________________________________________________________________________  

YouTube channel (optional):  ____________________________________________________________________________________  

Give us the link to your book or to your author page on Amazon, if you have more than one book. 

Amazon:  ________________________________________________________________________________________________________  

  ________________________________________________________________________________________________________  

TOPICS  

Visit our site to view topic options: www.speakerservices.com/find-a-speaker/by-topic/. Choose up to 
6. These topics are searchable on the site, so select from our list. If you have additional topics, add 
them in the box below and we’ll include them in your profile. If some have general appeal, we may add 
them to the searchable topics on the site. 

My topics 

 

http://www.speakerservices.com/find-a-speaker/by-topic/
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AREA 

City, county, or area of your state (or states) where you’re willing to speak. Add National and/or 
International if you’re willing to travel.  

Examples  

Los Angeles, S. California, Arizona (city + region + state) 

Sonoma County, N. California; National, International (county + region + national/global) 

My areas 

 

YOUR TITLE(S)  

How do you ID yourself? You can list more than one title. 

Examples 

Business Coach, Cyber-Security Specialist, Implementation Expert, Motivational Speaker 

My titles 

 

DO YOU SPEAK FOR FEE, FREE, OR BOTH?  

I speak for ☐ Free ☐ Fee ☐ Fee, Free 

If you’re an experienced speaker, of course you speak for fee only. But if you’re starting out or still 
building your career, consider selecting both Fee and Free. A free gig can get your foot in the door, 
generate paid referrals, and lead to paid keynotes, seminars and corporate trainings. And you can set 
limitations: “My free talk is 30 minutes for Lunch & Learn events.” 
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TAGLINE 

Give us a tagline—a one-sentence snapshot that describes who you are and what you do.  

Examples  

Successful Silicon Valley financial executive and expert in high-impact innovations shows entrepreneurs how 
to identify a big market need, then find and sell a great solution. 

Former U2 pilot and American Airlines captain entertains and inspires with riveting personal stories, plus 
first-hand accounts from fellow pilots on the frontlines of America’s unforgettable conflicts. 

Fitness Expert shows how to break free from the endless cycle of dieting, integrate fitness into your lifestyle, 
and achieve short-term goals that lead to long-term, permanent success. 

My tagline 

 

WHAT WORDS DESCRIBE YOUR PRESENTATIONS? 

Examples  

life-changing, interactive, informative, fun, energetic, provocative 

My presentations are:  __________________________________________________________________________________________   

TAKEAWAY 

What will your audience take away from your talk? How will they feel when they leave? 

Examples 

You’ll leave Raphael’s energetic presentation knowing how to introduce and accept change, turn employees 
into contributors, spot the warning signs of exhaustion and burnout, and stay personally fulfilled as you 
succeed in balancing work and home life. 

You’ll leave Nan’s inspiring talks confident you can turn any difficult situation into a personal victory, armed 
with a specific action plan that empowers you to live the extraordinary life you deserve, one day at a time. 

What my audience will take away 
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MY SPEAKER PROFILE  

Give us the info we need to create your speaker profile. Feel free to use the 1st person, if that’s easiest 
(“I’m a sales specialist who shows how to…”), and we’ll convert it to 3rd person (Jen Smith is a sales 
specialist who…”) 

Don’t worry about the writing—we’ll edit and rewrite, if needed. The most important thing is to be 
specific about what you’ll give the audience—that’s what event planners want most. (“Jen Smith is 
a marketing specialist who helps companies dramatically increase sales and profits with her 3-Step 
Guerrilla Marketing Plan.”)  

Work in some of your best media credits, honors and achievements, too (See Leo Laporte example 
below), but the most important thing is to tell event planners what you’ll do for their audience. 
Like this… 

 

Leo Laporte Example 

Here’s a sample profile after our rewrite. Note that it combines the speaker’s most impressive 
credentials with specific things he’ll do for the audience (we’ve marked those in bold).  

Leo Laporte hosts a national radio show on technology syndicated by the Premiere Radio Networks that airs 
on 200+ stations nationwide and boasts an average quarter hour audience of 500,000. Known as the go-to 
expert on everything digital, his passion for technology is contagious and his energetic, fun presentations 
ease the anxieties of technophobes while bringing geeks up to date on the latest trends.  

Whether your audience is seasoned techies or everyday people who want to get the most from the digital 
world, Leo’s interactive presentations will entertain and enlighten, as he runs down the latest advances in 
the tech world. A pioneer in tech broadcasting, TEDx speaker, and Emmy winner for his work on TV, Leo 
makes regular appearances on mainstream radio and television shows as a commentator and has appeared 
more than a dozen times on Live with Regis and Kelly. Other appearances include CNN, The Today Show,  
and NPR’s All Things Considered. 

•You’ll learn how to start conversations with people you know and people you don’t.

Sales talk

•I share my 3-step program that takes your business to the next level in the small business cycle and 
four proven strategies that streamline communication throughout your company. 

Business talk

•You’ll learn a breathing technique you can do at your desk that busts stress in 5 minutes and turns a 
cold around in 24 hours. Plus, everyone receives my 30-day Stress-Management Plan that includes 
how to eat healthy without giving up the foods you love, and how to beat insomnia once and for all. 

Stress-relief talk

•The audience learns how to identify global market opportunities, tap their full export potential, 
simplify international trade regulations, and overcome resistance to international marketing.

Import-Export talk

http://premrad.com/
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My speaker profile 
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FAST FACTS  

Give us 2-3 fascinating facts about you—a great accomplishment, obstacle you overcame, record you 
broke, or what drove you to become an expert in your field. If you don’t have anything dramatic, that’s 
fine. Years of experience or a good track record is impressive, too. Use anything you think makes you 
unique.  

Examples  

Leo Laporte has one of the largest social networks of any tech journalist in the world with more than 
500,000 followers on Twitter, 275,000 subscribers on Facebook, and 250,000 followers on Google+.  

A major 5-star luxury hotel’s Guest Satisfaction Index shot up an amazing 40% in just five months after the 
staff took Dr. Jinadasa’s transformational energy training. 

Tom Nix went from gang member to successful entrepreneur, forging equity partnerships with Western 
Union, SunAmerica and Union Bank. 

My fast facts  

 

WHAT PEOPLE ARE SAYING…  

Give us your best testimonial. Keep it short (1-3 sentences) because with testimonials, “less is 
more.” If you have a long testimonial, string together the best parts, using … between them. You’ll give 
us more testimonials below, but insert your favorite one here.  

 

 

http://twitter.com/leolaporte
http://www.facebook.com/leoglaporte
https://plus.google.com/101261243957067319422/posts
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BEST-FIT AUDIENCES  

Delete the items in the box below that DON’T apply. If you speak to a type of group or organization 
not listed here, just add it.  

My audiences  
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PRESENTATIONS 

Give us the titles of your presentations and a short description of each.  
If you’re creating these for the first time, note that the examples are like a class description. They tell 
the event planner the problems the audience faces and specific solutions the speaker will give their 
group (pain/gain).  

Examples  

7 Deadly Hiring Sins and How to Avoid Them 

What simple, effective strategies can attract, select, and retain top-performing employees? And how do you 
best match the applicant to the job? Michael Spremulli has assessed the motivations of over 50,000 
applicants throughout his career. During this presentation, he’ll reveal a nuts-and-bolts hiring approach that 
allows you to avoid the “7 Deadly Hiring Sins.” Audiences leave with practical techniques for selecting the 
right candidate every time and creating a culture of engagement in their workplace. 

Are You Getting Bad Medicine?  

Are you getting too little medical attention—or too much? Ordering unnecessary tests and exams is 
becoming increasingly routine among members of the medical profession, who may be practicing defensive 
medicine to protect themselves from litigation. Cardiologist Steven Silver’s eye-opening presentation helps 
you determine whether you’re taking diagnostic x-rays, CT scans, potentially dangerous drugs, or 
undergoing invasive procedures to protect your doctor’s reputation and bottom line, rather than your own 
health. You’ll leave with life-changing information, better equipped to deal with your diagnosis and 
treatment plan, and informed of your medical options. 

Presentation 1  

(Include the title)  
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Presentation 2 (Optional) 

 

Presentation 3 (Optional) 

 

You’re almost done! We just need your bio and testimonials (below). 
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YOUR BIO 

If you have a bio, you can cut and paste it into the box below. (Don’t give us the link to a website, 
because some sites don’t allow us to copy text.) If you don’t have a bio, tell us about yourself in 
1-2 paragraphs. Include print and broadcast media credits, if you have them. If you have many, select 
the best ones. 

My bio 
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TESTIMONIALS 

Give us 1-5 testimonials. If you don’t have any yet for speaking, skip this step. We can add them later. 
Or, give us client testimonials or praise for your book that speaks to your expertise. Keep them short—
one to four sentences max—because “less is more” with testimonials. Be sure to include the title or 
position of the person you're quoting.  

Examples 

“Jim’s energetic presentation spoke to the challenges our company faces today. He encouraged our team 
leaders to share some of the most difficult situations they’ve encountered, as well as their greatest 
achievements, and he gave us strategies and solutions we can implement right now.”  
—Tom Smith, President, NEC Corporation 

“Kerry Jensen’s presentation was outstanding! She both taught and inspired us—and for a group of 
entrepreneurs, that’s not an easy feat!”  
—Laura Bradley, Professor of Business Management, Career College International 

My testimonials 

 

That’s it! Email this form as an attachment to info@SpeakerServices.com. Send your photo, too, in JPG or 
PNG format. (You can attach the photo or send it later.) Back to you soon! 
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